LuQuLuQu: Our Journey So Far
UNHCR Private Sector Partnerships Africa
January 2019
A special update for our valued supporters

Contents
Our Story
365+ Days of Doing it LuQuLuQu
Our LuQuLuQu High Level Influencers
Key Figures at a Glance
Thank You

3
4
14
29
32

About this Report:
This special report is produced for our committed donors and supporters. We are grateful
to our colleagues, and commissioned photographers and videographers who have
documented the progress of the campaign so far.
All images copyright of UNHCR and commissioned photographers as referenced. This
report has been produced by UNHCR’s Private Sector Partnerships (PSP) Africa team.
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Needa Jehu-Hoyah, Head of PSP Africa alongside LuQuLuQu Influencer, Pinky Ghelani
and an attendee at the LuQuLuQu launch in Nairobi ©UNHCR

Our story
In November 2017, UNHCR, the UN
Refugee Agency’s Private Sector
Partnerships (PSP) Africa, embarked on an
ambitious campaign built on the African
philosophy of sharing resources and caring
for one another. Named LuQuLuQu, the
initiative is made up of the best of humanity
– a collective of like-minded people that
support families forced to flee their homes
because of violence and conflict.

We believe in investing in the lives of
those that are forcibly displaced by
supporting their access to education,
vocational and livelihoods opportunities
to help restart lives and rebuild selfreliance. LuQuLuQu is a platform to
harness the power of good for positive
and sustainable growth. And to
#DoItLuQuLuQu means to do it right in
this world.

Our family ethos is #DoItLUQuLuQu. To
do it LuQuLuQu means to collectively
work together to achieve solutions to the
refugee crisis. In doing so, we strive to
change the narrative of the African refugee.
This means redirecting the perception
away from the refugee narrative of victim,
burden, or even threat and instead
highlight the resilience, courage and
potential of people forced to flee.
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365+ Days of Doing it
LuQuLuQu
Here are some highlights
of the LuQuLuQu campaign
since the beginning of our
journey from November
2017 to the end of December
2018. That’s more than 365
days to #DoItLuQuLuQu!

2017
Launching a Movement
At the end of 2017 we officially launched
the LuQuLuQu campaign in Kenya,
Ghana and the Ivory Coast. The public
launch took place in popular spots
in major cities where colleagues and
our High Level Influencers introduced
the campaign’s vision of changing the
narrative of the African refugee.

The MCs excite the crowd at the LuQuLuQu
campaign launch in Kenya. ©UNHCR
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Tresor’s Journey,
UNHCR LuQuLuQu
Influencer

Former refugee turned multi-award winning musician, Tresor Riziki,
inspired the LuQuLuQu community at the South Africa launch where
he shared his personal harrowing journey of fleeing from conflict
in the Democratic Republic of Congo to South Africa. His message
of resilience and hope embodied the essence of LuQuLuQu. Tresor
urged attendees to be empathetic to the refugees they encounter in
the country: “Don’t break those who are already broken.”

For South Africa’s LuQuLuQu campaign
launch, a high-level event was organized
in Johannesburg. The event reached
full capacity with LuQuLuQu Influencers,
private sector stakeholders and media
outlets in attendance. Our High Profile
Influencers inspired the audience into
action by recounting their experiences
visiting refugees in camps across the
region.

LuQuLuQu Tribe High Level Influencers
at the launch of the LuQuLuQu campaign
in Johannesburg, South Africa. ©UNHCR/
K.Manale
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January 2018
LuQuLuQu Charity Dinner
in Ghana
In Ghana, renowned chef, Biishville, hosted
a LuQuLuQu dinner where he exhibited
his culinary skills for patrons. All proceeds
donated from the evening went to support
families forced to flee their homes.

US Consul General, Jane Howell, attends the
LuQuLuQu charity dinner and enjoys
Biishville’s culinary delights. ©UNHCR

February 2018
Friends of UNHCR Ghana
#DoItLuQuLuQu
LuQuLuQu-supported university
student group, Friends of UNHCR
Ghana, visited Egyeikrom Camp to
distribute in-kind items to a primary
school for children who have been
forced to flee their homes because of
conflict.
Member of Friends of UNHCR Ghana
poses with a primary school student in
Egyeikrom Camp. ©UNHCR
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Ecobank Partnership

UNHCR’s strategic partnership with the Pan African bank, the Ecobank
group, began with an initial contribution in 2016 to UNHCR’s livelihoods and
education programmes in Africa. It has continued to grow in 2018 through
employee engagement activities both in support of refugee women on
International Women’s Day, and participation in the LuQuLuQu Step for Safety
solidarity walk in Kenya.
Ecobank made a symbolic donation of 1 million CFA to the Step for Safety walk
in Burkina Faso, affirming their commitment to supporting families forced to
flee their homes across the region. As envisioned by the group CEO, Mr. Ade
Ayeyemi: “Through this partnership, and our regional platforms, we can drive a
sustainable and impact-focused agenda to support refugees on the continent.”

March 2018
Spotlighting Refugee
Women Entrepreneurs
For International Women’s Day on
March 8, LuQuLuQu’s corporate partner,
Ecobank Kenya, supported refugee
women entrepreneurs by hosting
a marketplace at Ecobank Kenya
Headquarters featuring products and
goods made by refugee women in Kenya.

A refugee woman entrepreneur sets up her
market stall for International Women’s Day
marketplace at Ecobank. ©UNHCR
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April 2018
LuQuLuQu Car Wash in
Ghana
In Ghana, LuQuLuQu Influencers
organized a high profile car wash
fundraiser with all proceeds
supporting people forced to flee
across the region. Celebrities
including Biishville, Nikki Samonas,
Giovanni Caleb, Sister Deborah, and
Keche, drew in a diverse crowd and
engaged the public on the refugee
cause.

Nikki Samonas, LuQuLuQu Influencer with
Adisi, CEO of EIB Network pose in front of
a freshly washed car at the LuQuLuQu car
wash. ©UNHCR

May 2018
LuQuLuQu launch in
Senegal
After launching in Kenya, Ghana, the Ivory
Coast and South Africa, the LuQuLuQu
campaign launched in Senegal with a
warm welcome and reception by the
Senegalese community. The launch
featured performances, a UNHCR tent
exhibition showing the standard emergency
shelter provided to families forced to flee
and personal speeches by LuQuLuQu
Influencers including Amy Sarr-Fall, DidierAwadi, and Sophie Nzinga Sy.

LuQuLuQu dancers inspire the Senegalese
community of all ages to #DoItLuQuLuQu.
©UNHCR
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Healthy U and LuQuLuQu
Partnership
In May 2018, UNHCR partnered with Healthy
U, a healthy food retail chain in East Africa. The
partnership was established after the launch of
UNHCR’s LuQuLuQu campaign which appealed
to Healthy U founder and board of Directors as an
opportunity to align and promote social cohesion,
empowerment and positive reinforcements about
African communities.
LuQuLuQu displayed across
Healthy U stores in Kenya
informing customers about
the power of their purchase.
©UNHCR

While the partnership was formed as a cause-related
marketing campaign, it has evolved to include
employee engagement with Healthy U employees
participating in the LuQuLuQu Step for Safety walk in
Kenya.
As a Kenyan company, established in 1985, with 26
stores 23 in Kenya and 3 Uganda, the goal of the
partnership is to grow across the region together with
the LuQuLuQu campaign.

June 2018
Supporting Refugees in
Ramadan
In Kenya and South Africa, we launched
the Hand in Hand Ramadan campaign to
shine a spotlight on refugees and help
feed them during the holy month. In South
Africa, an Iftaar dinner was organized to
bring together members of the diplomatic
and Islamic community which resulted in
a number of financial pledges to support
families forced to flee. The success of this
gathering demonstrated the generosity of
communities who are committed to making
a difference.

Attendees at the first UNHCR Iftar evening in
Pretoria, South Africa. (L-R): Osman Osman
- Managing Director, BluBlood South Africa;
Ilija Todorovic, UNHCR; Adan Ilmi, UNHCR;
Shaaista Osman Khan - CEO, BluBlood South
Africa; Elif Çomoğlu Ülgen - Ambassador of
Turkey; Mohamed Saleem Aziz Joosub - CEO,
Capitalfin; and Shameel Joosub - CEO, Vodacom. ©UNHCR/L. Chemany
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June 2018
TEDxKakumaCamp
History was made with the first ever TEDx
event held in a refugee camp – Kakuma
Refugee Camp in Kenya. Amongst the
speakers and performers were LuQuLuQu
Influencers, Nomzamo Mbatha and Mercy
Masika.
Mercy Masika, LuQuLuQu High Level Influencer, speaks to TEDxKakumaCamp co-host
and UNHCR Regional Spokesperson, Dana
Hughes, about her passion for supporting
families forced to flee. © TEDxKakumaCamp/
Tobin Jones

July 2018
LuQuLuQu Visits Resilient
Refugees in Malawi
In July, LuQuLuQu Influencers visited
Dzaleka refugee camp and met with
Salama Africa – a grassroots, youth-run
charitable organization aimed at providing
refugee youth with a creative outlet for
positive social reform. This inspirational
group formed the first LuQuLuQu club - an
initiative to directly engage the refugee
youth in shaping their own narrative and
develop deeper connections to youth within
host communities.

In Malawi’s Dzaleka Refugee Camp. Alain (23)
and Johnson (12) from the DRC, are members
of the Salama Africa. ©UNHCR/Aziza Vawda
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August 2018
LuQuLuQu Announces
Step for Safety walks
across Africa
In August, LuQuLuQu announced the
first ever public walk organized across
Africa to support families forced to flee:
Step for Safety. LuQuLuQu Influencers
and Supporters in Kenya, including sports
athletes, Lavin Asego, Collins Injera,
Humphrey Khayange, Pur Biel, media
personalities, Dr. King’Ori, and Pinky
Ghelani, and musicians, Mercy Masika,
and Octopizzo, stepped up awareness
about the walk wearing the Step for Safety
yellow t-shirts and making the call to
action to join and participate.

Pur Biel, refugee Olympian champions the
Step for Safety walk in Nairobi, Kenya
©UNHCR/Churchill Oele

September 2018
Step for Safety Walk in
Kenya
The first Step for Safety walk held in
Nairobi, Kenya brought out a crowd of 1,500
people who walked 5 KM or 10 KM routes
and participated in an experiential refugee
journey simulation where they learnt about
the critical services UNHCR provides.
Following the walk, LuQuLuQu Supporters
and Influencers, including Octopizzo, Mercy
Masika, Dr. King’ori performed and spoke
to the crowd about Kenya’s commitment to
supporting families forced to flee.

1,500 men, women and children came out to
Step for Safety in Nairobi, Kenya. ©UNHCR

#StepForSafety trends
on Twitter in Kenya!
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October 2018
LuQuLuQu at the Nansen
Refugee Awards
LuQuLuQu Advocate, Nomzamo
Mbatha hosted the Nansen Refugee
Award ceremony in Geneva.
As fate would have it, the ceremony
awarded Dr. Evan Atar – the doctor
that deeply inspired her a few months
prior when she visited his health
facility during her mission to South
Sudan.

Nomzamo Mbatha hosts the Nansen
Refugee Award Ceremony ©UNHCR /M.
Henley

November 2018
Step for Safety in Burkina
Faso and Ghana
Step for Safety walks were held in Burkina
Faso, Somalia and Ghana attracting 500 to
800 participants in each country. LuQuLuQu
Influencers and Supporters came out to
participate in the public walk to support
families forced to flee. Like in Nairobi,
attendees learnt the everyday realities
of being forced displaced through the
experiential refugee journey and enjoyed
an array of diverse musical performances.

Participants warm up before the Step for
Safety walk in Burkina Faso. ©UNHCR

#StepForSafety trended
on Twitter in Ghana and
Burkina Faso!
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November 2018
In South Africa, leading
businesswomen gathered
to launch the Women’s
Business Network for
UNHCR.
The Women’s Business Network for UNHCR
serves as a platform to create dialogue
and mobilize much needed resources for
refugees, focusing on empowering refugee
women and girls across the continent.

Members of the Women’s Business Network
pose together for a picture. ©UNHCR /B.
Venter

December 2018
Giving #TheGreatestGift
for Christmas
For Christmas in Kenya, the LuQuLuQu
campaign launched #TheGreatestGift
appeal to raise funds to provide emergency
relief to families forced to flee. LuQuLuQu
Influencer, BikoZulu’s blog about his trip to
Kakuma refugee camp the preceding year,
There Were Birds But They Didn’t Sing, was
adapted into mixed animation film .
Donations to the appeal help provided
items like sleeping mats, basic kitchen set,
or tarpaulin sheeting for shelters to families
in urgent need.

Giving #TheGreatestGift for Christmas.
©UNHCR
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Our LuQuLuQu High Level Influencers
Integral to the LuQuLuQu campaign are our valued LuQuLuQu High Level Influencers.
Throughout 2017 and 2018, our LuQuLuQu High Level Influencers have met with people forced
to flee across Africa to learn about the everyday realities of being forcibly displaced and the
critical needs required to help restart their lives. Here are some snapshots of their visits, you
can also click on the images hyperlinked to videos with more information:

In Malawi

Dzaleka refugee camp in Malawi has a
population of nearly 34,000. In 2018, our
work included ensuring refugees and
asylum-seekers receive international
protection and have access to education
and health care, as well as food, shelter,
water and sanitation, and have the
opportunity to earn a living.

Anatii poses with a group of refugee youth. ©UNHCR
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Donovan Goliath hangs out with an energetic young refugee. ©UNHCR

Nick and Jason Goliath participate in a Physics class at Dzaleka camp’s primary school, Malawi.
©UNHCR/Amos Gumulira.

15

Tresor speaks to a young refugee woman about her experience being forced to flee. ©UNHCR

Ancillar meets with refugee children. ©UNHCR
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In Kenya

Kenya hosts over 470,000 registered
refugees and asylum seekers with
209,000 in Dadaab refugee camp and
167,000 in Kakuma refugee camp. The
remaining 76,000 live in urban areas
across the country.

Amina Abdi spends time with refugee students in Kakuma camp, listening to their stories of life
as a refugee student. ©UNHCR
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Nomzamo visited Kakuma Refugee Camp and met with resilient women, men and children who
have been forced to flee their homes. ©UNHCR

Pinky Ghelani meets with resilient women entrepreneurs in Kakuma refugee camp ©UNHCR
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Mercy Masika speaks to students in the Angelina Jolie Primary School in Kakuma refugee camp.
There she shared words of hope, inspiration and encouragement.©UNHCR

Leanne Manas in Kakuma refugee camp after meeting with women refugee entrepreneurs. She
reported live from the camp on Morning Live ABC in South Africa and called on support from the
public to help provide greater access to families forced to flee. ©UNHCR
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In Nigeria

Over 1.7 million people have fled their homes
and have become forcibly displaced within
Nigeria’s borders.

2Baba meets with internally displaced persons in Maiduguri camp in Nigeria. ©UNHCR
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In Ghana

Ghana hosts close to 12,000 refugees from
countries across the region including Côte
d’Ivoire, Togo and Liberia.

Senegalese designer Nzinga visits with children forced to flee in Ampain Camp in Ghana.
©UNHCR
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Nikki Samonas visits Ampain camp in Ghana. ©UNHCR

Abrantie and Biishville enjoy refugee performances in Ampain camp, Ghana. ©UNHCR
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In South Sudan

Since the conflict broke out in South Sudan in
December 2013, it has driven nearly 4 million
people from their homes - over 2 million have
fled to neighboring countries while many are
displaced within the country.

Nomzamo travelled to Juba, South Sudan, where she met with internally displaced Sudanese
and Dr. Evan Atar – a surgeon committed to providing healthcare to people in need. ©UNHCR

23

In Senegal

Didier Awadi visited a refugee community in Senegal and spent time with a refugee family.
©UNHCR
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From the Camp
to the Cities
Inspired by meeting with forcibly
displaced people and learning about
UNHCR’s work in protecting and
assisting them, the LuQuLuQu High
Level Influencers have used their
expansive networks and platforms to
raise awareness and funds for people
forced to flee. This has included
organizing benefit concerts, dinners,
car washes, breakfast briefings and
donating directly to the cause. The
following pages highlights some of
their intiatives.

In Nigeria 2Baba, organized and performed at a
LuQuLuQu concert in July 2017 to support families forced to flee across Africa. 2Baba has also
shown incredible support for the LuQuLuQu
campaign by personally donating more than 5.5
million NGN to UNHCR’s emergency relief work.
©UNHCR

In Kenya, Amina Abdi
kicked off the first of
many Step for Safety walks
organized across the
continent. She hosted the
day’s walk and activities
and as always, energized
the crowd. ©UNHCR
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Nomzamo Mbatha, attended the Cannes
Film Festival to shed light on the refugee
featured film screening of “Beyond the
Raging Sea,” and spoke about how the
LuQuLuQu campaign can help change the
perception of the plight of people forced to
flee. ©UNHCR

In Ghana, LuQuLuQu
Influencer, Nikki Samona
spoke about the spirit of the
LuQuLuQu campaign at the
National Women’s Summit
& Expo. ©UNHCR
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In Kenya, LuQuLuQu Influencer, Pinky Ghelani organized a breakfast meeting with medium and
small business owners about opportunities to partner with UNHCR on the LuQuLuQu campaign
to be a part of changing the narrative of forcibly displaced Africans. ©UNHCR

On World Refugee Day,
LuQuLuQu Influencer,
Mercy Masika performed
at the World Refugee Day
commemoration. Her hit
song Mwema gets the
crowd going every single
time! ©UNHCR
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Nomzamo Mbatha moderated the UNHCR Plenary Session at the Concordia Annual Summit,
held in New York during the week of the General Assembly. The session explored how the
private sector can play a pivotal role in helping refugees rebuild the lives they had before
fleeing war and persecution. ©UNHCR

Jason Goliath, Nicholas
Goliath and Donovan
Goliath hosted an
entertainment night dubbed
‘Goliath X LuQuLuQu
Variety Entertainment
Experience.’ The evening
also featured performances
by LuQuLuQu Influencer
Anatii and Tresor Riziki and
all proceeds from the show
were donated to support
families forced to flee.
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Key Figures at a Glance:
If you were forced to flee your home to escape war or persecution, wouldn’t you hope
someone extend a helping hand? By donating to the LuQuLuQu campaign, you did just
that.
By donating to the LuQuLuQu campaign, you have helped save lives, protect rights and
build a better future for refugees, forcibly displaced communities and stateless people.
Together, we are responding to the refugee crisis around the world, making a real lasting
impact on the lives of men, women, and children forced from the place they call ‘home.’

THE CONTEXT:

68.5 million

forcibly displaced people
worldwide, including nearly
25.4 million refugees –
over half of whom are

children

Nearly

2

people

forcibly displaced
every minute

Almost

60%

of the world’s
displaced hosted in

57%

Africa and
the Middle
East

of all refugees come
from three countries:

Syria, Afghanistan
& South Sudan
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THE RESPONSE:

UNHCR is on
the ground
responding in

130 countries
Our staff
encompasses
over

87%

of our staff are based in
the field, in direct contact
with people of concern

150

different
nationalities

361 aid workers

		
were deployed by UNHCR
to emergencies in 2017, with many more specialist short
term staff also sent in to assist

#DoItLuQuLuQu: Your Funds In Action
When you donate to the LuQuLuQu campaign, you make a true difference in the lives
of people forced to flee. You help save, protect, and rebuild lives. Nobody chooses to
become a refugee, but you have chosen to help.
If you had just a few minutes to leave your home, what would you take with you? People
forced to flee war or persecution often leave everything behind to make the dangerous
journey to safety. In times of crisis, UNHCR leads efforts to rush in life-saving assistance
– including shelter, food, water, and medical care. When an emergency strikes, our
network of warehouses and stockpiles – strategically located across Africa, Asia and
Europe – ensures we can respond.
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With your support, we were able to distribute the following items to
families most in need within 365 days in a year:

Sleeping mats
2,438,895

Mosquito nets
594,671

Solar lamps
812,149

Jerry cans
1,165,095

With your help, in 2018, UNHCR raised 435 million USD from some two million dedicated supporters
from more than 50 countries, including countries across Africa; as well as foundations, corporate and
philanthropist partners.

Family tents
28,560

Kitchen sets
841,839
Buckets
267,872

Plastic sheets
1,574,570

Blankets
2,977,213
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Thank You, Asante, Siyabonga,
Merci, Me Dasse, Adupe, Jai-rruh-jef,
Shukraan, Murakoze, Daalụ

Celestine and her family stand outside their dual shelter in Mahama Camp,
provided by UNHCR. © UNHCR/Hannah Maule-ffinch

The success of the LuQuLuQu campaign is because of you – our dedicated and committed
supporters. With your help, we are working to reshape the narrative of the refugee. You’ve also
help deliver assistance to families who have been forced to flee war or persecution in their time
of greatest need.
Alongside our supporters, we feel a great deal of gratitude to the host communities who have
opened their hearts and borders to families forced to flee. Thank for your compassion and
generosity.
We also are grateful to our colleagues and implementing partners who provide critical assistance
and protection to the most vulnerable. The enthusiasm with which you have contributed to the
LuQuLuQu campaign has greatly aided our efforts. We thank you for facilitating our visits to the
refugee camps with LuQuLuQu Influencers. Your support has empowered our Influencers with
the tools necessary to be the effective advocates for people forced to flee.
Our LuQuLuQu family has also been enriched by active engagement with our corporate partners
who have generously contributed to the cause. We are grateful for the financial contribution,
expertise and resources our corporate family members have provided to the LuQuLuQu cause.
They continue to play a critical role in our efforts to support families forced to flee their homes
across Africa.
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